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We're back in familiar territory: profit and growth, just like 
the old days. With our exciting new collaborations with 
Worldpay, Apple Pay, Google Pay and Adyen, we're closer 
than ever to making Klarna available at every checkout. 
We're gearing up for a strong holiday season, and our AI-
powered products will help consumers save time, money 
and reduce financial worry.



Sebastian Siemiatkowski, CEO and Co-Founder of Klarna”
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Not intended for release, publication or distribution, in whole or in part, directly or indirectly, in any jurisdiction in which such release, publication or 
distribution would be unlawful. This report  is also not an offer of any securities for sale in the United States, and no securities may be offered or sold 
in the United States absent registration or an exemption from registration. Any public offering of securities to be made in the United States will be 
made only by means of a prospectus that may be obtained from the issuer and that will contain detailed information about Klarna.
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Financial performance
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↑16 %
GMV1

↑23 %
Jan-Sep 2024


YoY improvement
Jan-Sep 2024
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YoY improvement
Jan-Sep 2024


YoY improvement

Total revenue

↑16 %
Gross profit

↑94 %
Net income (loss)

1 Following the divestment of Klarna Checkout (KCO), Klarna excludes non-Klarna-branded payments via KCO from historical Gross merchandise volume 
(GMV) growth rates, as these payments will no longer be processed through Klarna. This provides a clearer view of underlying trends. A reconciliation with 
total GMV can be found on page 9. All other metrics, including Revenue take rate and consumer credit loss rate, remain based on total GMV.

2 Klarna uses several specific measures of financial performance that we believe are important as they reflect underlying business activity.  
This includes Total revenue, Gross profit, Adjusted operating expenses, and Adjusted operating income.  A reconciliation of these metrics to the most 
directly comparable IFRS measure for Klarna Holding AB (publ) is presented on page 7.

3 Income (loss) before income tax is defined as operating result in accordance with IFRS.

4 Revenue take rate is defined as Total revenue divided by total GMV. 
5 Consumer credit loss rate is defined as Consumer credit losses divided by total GMV.
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Total revenue increased by 23% YoY in the first nine months of 2024, driven 
by 33% growth in the US. Our momentum is primarily driven by the growth of 
our commerce network and increasing consumer engagement. 



By harnessing standardization and AI, Adjusted operating expenses declined 
by 2% in the first 9 months of 2024, widening operating leverage. This 
supported an Adjusted operating income improvement of SEK 1.5b and an 
adjusted operating margin of 8%. In Q3'24, Klarna achieved another 
profitable quarter, with Net income reaching SEK 216m, up 57% YoY.






Compounding growth with 
structural profitability
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90% of Klarna staff are using AI daily, 
boosting productivity.

  
Press release



AI helps Klarna cut marketing agency 
spend by 25% and achieve more. 
 

Press release


Klarna AI assistant handles 2 in 3 
customer service chats.

  
Press release



Klarna adds more features to its

AI assistant, powered by OpenAI. 
 

Press release 

https://www.klarna.com/international/press/90-of-klarna-staff-are-using-ai-daily-game-changer-for-productivity/
https://www.klarna.com/international/press/ai-helps-klarna-cut-marketing-agency-spend-by-25-and-run-more-campaigns/
https://www.klarna.com/international/press/klarna-ai-assistant-handles-two-thirds-of-customer-service-chats-in-its-first-month/
https://www.klarna.com/international/press/shopping-made-smarter-klarna-adds-more-ai-features-to-its-assistant-powered-by-openai/


Klarna is advancing toward its goal of being available at every checkout 
globally. Our strategic partnerships are opening doors for hundreds of 
thousands of new merchants and millions of consumers to access flexible 
payments through the Klarna network.

Strategic

partnerships set 

the foundations for  
future growth


Default with Worldpay

Processing $2.3 trillion in global commerce for over 
a million merchants, Worldpay is set to make Klarna 
a default payment option alongside traditional card 
payments for thousands of merchants online.



Teaming up with Apple Pay

Consumers in the U.S., UK, and soon Canada can 
check out with Apple Pay online and in-app using 
Klarna’s fair, flexible, and interest-free payment 
options, making it easier for them to shop with their 
favorite merchants.



 

Xero Partnership

Our global partnership enables small businesses 
like plumbers, construction workers, and gardeners 
to offer flexible payments to their customers while 
ensuring they receive payment upfront.



Press release



Press release



Press release
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In-store with Adyen

Adyen now supports Klarna across hundreds of 
thousands of devices offline, from countertop 
models to mobile terminals, bringing Klarna's 
interest-free payments to physical stores.



Collaboration with Google Pay

Klarna’s flexible, interest-free payment options are 
set to be available for consumers using Google Pay 
in the U.S. in early 2025. Making it even more 
convenient for shoppers to purchase from their 
most loved merchants.



UATP Partnership

Klarna has partnered with the travel payment 
service provider UATP, connecting us to a vast 
network of airlines and travel agencies, expanding 
our presence in the $1 trillion air travel market.



Press release



Press release



Press release
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https://www.klarna.com/international/press/klarna-and-worldpay-expand-partnership-to-unlock-global-merchant-network/
https://www.klarna.com/international/press/klarna-payment-options-now-available-at-checkout-on-apple-pay-in-app-and-online/
https://www.klarna.com/international/press/klarna-and-xero-bring-buy-now-pay-later-to-small-businesses/
https://www.klarna.com/international/press/adyen-and-klarna-go-to-the-shops-klarna-launches-on-adyen-in-store-terminals-across-europe-north-america-and-australia/
https://www.klarna.com/international/press/klarna-to-launch-on-google-pay/
https://www.klarna.com/international/press/klarna-partners-with-uatp-to-tap-the-1-trillion-air-travel-industry/


Stockholm, Sweden. 25 November 2024

¹ Third-party independent consultant research commerce research for Klarna, May 2024, leveraging data from Euromonitor and Worldpay Global 
Payments Report. As of 2023, excluding China.
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Merchants 
across every 
vertical choose 
Klarna to 
unlock growth
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We're excited to strengthen our relationship with iconic 
brands like Apple, where we’re now an official Apple reseller 
in the US. We’ve also launched partnerships with Lenovo and 
Zoom, offering flexible payments across more than 15 
markets. Following a successful partnership in Europe, Puma 
has launched Klarna in the U.S. and Canada.



These partnerships reflect how more global brands are 
choosing Klarna to drive growth by increasing AOV, 
conversion rates, and sales. More brands are choosing Klarna 
as their global payments partner, with the ability to activate 
multiple markets simultaneously.



These new partnerships will enable us to continue 
compounding growth and serve as a significant  
stepping stone toward capturing a larger share of  
the $450b revenue opportunity in the  
serviceable addressable market for payments,  
extending our reach across both online and  
offline channels.




Rapid adoption  
of next gen digital 
banking products
Since launching Klarna balance and cashback in 12 markets 
just three months ago, we've seen strong adoption, with 1.6m 
consumers actively using Klarna balance and over 1m 
consumers collectively earning $5m in cashback rewards.



Our merchant partners are also realizing the benefits. 
Currently, over 1,000 merchants are running active cashback 
offers, achieving sales increases of up to 30% for participating 
brands. This has contributed $200m in GMV and fueled 
growth in Klarna’s affiliate revenue. Brands like Walmart are 
among those leveraging cashback to enhance 

customer engagement and boost sales.


Significant events after this perio
 On 01 October 2024, Klarna Holding AB (publ) completed  

the divestment of its Klarna Checkout (“KCO”) operation  
to a consortium of investors. This transaction allows Klarna  
to focus on its flexible payment methods and partner more  
closely with payment service providers

 On 17 October 2024, Klarna Holding AB (publ) restructured its 
board to reflect its internal subsidiary role within Klarna Group plc, 
the main holding company since May 2024. David Fock was 
appointed Chairperson, joining Camilla Giesecke and Sebastian 
Siemiatkowski. This change does not affect the boards of Klarna 
Group plc or Klarna Bank AB, where external directors remain 
in place.
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Stockholm, Sweden. 25 November 2024
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As a Swedish banking group, Klarna Holding AB (publ) (Klarna) presents our financial statements1 in line with Swedish 
Financial Supervisory Authority regulations (FFFS 2008:25)2 and the Annual Accounts Act for Credit Institutions and 
Securities Companies (ÅRKL, 1995:1559), which prescribes a specific format for income statement presentation for 
credit institutions and securities companies.



In our financial summary, Klarna presents an income statement view designed to enhance understanding of Klarna's 
underlying business performance. Unlike traditional banks, the majority of our revenue is derived from Transaction and 
service revenue linked to the volume of transactions and advertising services we facilitate, rather than from interest on 
balances. Therefore, Klarna uses several specific financial performance measures that we believe are important, as 
they reflect underlying business activity.



This includes Total revenue, Gross profit, Adjusted operating expenses and Adjusted operating income. 



The information in the reconciliation presented below is for Klarna Holding AB (publ).


Presentation of the income statement

Stockholm, Sweden. 25 November 2024

Reconciliation of Total revenue to Total net operating income

Total revenue is defined as Total net operating income in accordance with IFRS, excluding Commission expense3, 
Interest expense3, Net result from financial transactions3, and Interest income from liquidity. Interest income from 
liquidity assets, which are not directly tied to core operations, arises from loans to credit institutions and other interest 
income. 

Gross profit is calculated from Total net operating income³ by including Processing and servicing costs under General 
administrative expenses³ and Consumer credit losses under Credit losses, net³. Interest expenses³, Commission 
expenses³, Net result from financial transactions³ from financial transactions not directly related to revenue generating 
activities are excluded from this calculation. 

1 Found on page 10 of this report. 

2 In addition to International Financial Reporting Standards (IFRS).

3 In accordance with IFRS and as included on Klarna Holding AB (publ)'s income statement.




Reconciliation of Total net operating income to Gross profit
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Reconciliation of Gross profit to Operating result1 




Reconciliation of Operating result¹ to Adjusted operating income



Operating result1 is reconciled to Gross profit after deducting Operating expenses and Other income (expense).



Adjusted operating income excludes items that are not directly related to the company's core operating performance, 
making it a key metric for understanding our core profitability. 



The performance measure "Adjusted operating income" was previously named "Adjusted operating result" Additionally, 
in H123, Other income (expense) was included in both Operating income (loss) and Adjusted operating income. Going 
forward, we are excluding Other income (expense) from these measures, as it represents income and expenses outside 
Klarna’s operating activities.

Stockholm, Sweden. 25 November 2024

1 In accordance with IFRS and as included on Klarna Holding AB (publ)'s income statement.
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Reconciliation of Operating expenses to Adjusted operating expenses1

9

Operating expenses consist of Total operating expenses before credit losses2 , Credit losses (net)2 , Interest expenses2, 
Commission expenses2 , and Net result from financial transactions2 , minus costs directly associated with revenue-
generating activities, including Processing and servicing costs, Consumer credit losses, and Funding costs, as well as 
'Other income (expense).'



Adjusted operating expenses are calculated by excluding Restructuring and other, Share based payments, and 
Depreciation and amortization from Operating expenses.

Stockholm, Sweden. 25 November 2024

1 Rounding effects may be present in this table.

2 In accordance with IFRS and as included on Klarna Holding AB (publ)'s income statement.

3 Following the divestment of Klarna Checkout (KCO), Klarna presents GMV excluding non-Klarna-branded payments via KCO, as these payments will no 
longer be processed through Klarna. This change provides a clearer view of underlying trends.
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Reconciliation of Gross merchandise volume (GMV) to GMV excl. KCO unbranded3


Following the sale of KCO, Klarna will report historical GMV comparisons excluding non-Klarna branded payments made 
through KCO. As these transactions are no longer part of our operations, this adjustment provides a more accurate 
reflection of our underlying GMV trends.
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Stockholm, Sweden. 25 November 2024

Unlike the balance sheet, which shows a snapshot of assets and liabilities at the end of each period, the Credit 
losses, net in the income statement reflect provisions for future losses and realized losses associated with 
Klarna's operating activities during the period, including Consumer credit losses, Merchant counterparty losses, 
and Other related credit losses.

Credit losses, net as a percentage of total GMV was 0.46% (Jan - Sep 2023: 0.37%).
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Stockholm, Sweden. 25 November 2024

Loans to the public represents only the amount of outstanding loans receivable, as at each period end, and is 
net of allowance for future credit losses. This balance is only partially comparable to Credit losses, net on the 
income statement as the income statement reports all activity during the period, while the balance sheet is a 
snapshot of lending outstanding as at the period end date.
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Stockholm, Sweden. 25 November 2024

As a bank, cash flows from operating activities primarily represent the net flows of money coming in and going 
out from the bank’s consumer lending and retail deposit activities. It’s not a reflection of the bank’s net 
operating result for the period. In addition to the SEK 38.8bn in cash and cash equivalents held at period end, 
Klarna also maintains an additional liquidity portfolio of SEK 7.5bn.



